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65 percent of your readers are visual 
learners



Visuals are like a meal 
Words and images are like the 

ingredients



The elements (ingredients)

• Image 

• Headline

• Subtitle

• Captions

• Body copy

• Call-outs /pull-quotes
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Two problems

1. Ordering your graphic space

2. Finding the right image



Principles of
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PRINCIPLES OF VISUAL HIERARCHY

CONTRAST IN SCALE CONTRAST IN COLOR CONTRAST IN ALIGNEMENT
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PRINCIPLES OF VISUAL HIERARCHY
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Two problems

1. Ordering your graphic space

2. Finding the right image to reinforce
the message



How to choose an image

1. Meaning



BIG





How to choose an image

• Meaning

2. Audience engangement

• Space





How to choose an image

• Meaning

• Engagement

3. Space











Where to get images

• Take your own pictures

• Free stock photos

–Pixabay

–Freepik

–Pexel

–Unsplash



Merci!


