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DIGITAL



digital publishing |dig·it·all pub·lish·ing|noun 

- any type of publishing that involves disseminating 
information or entertainment by digital means.
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Digital Publishing
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2. Business Model



Digital



Digital

Companion
to Print



Digital

Companion
to Print                        Standalone



Monetization

How to generate & maximize 
revenue?



Print

Website

TabletMobile

E-reader



PAID Print

Website

TabletMobile

E-reader



E-reader

PAID

$
1. All-you-can-eat 

Print

Website

TabletMobile

E-reader



E-reader

PAID $
Print

Website

TabletMobile

1. All-you-can-eat 
2. Pay-per-view 

E-reader

$

$$

$



Print

Website

TabletMobile

E-reader

FREE



Print

Website

TabletMobile

E-reader

FREE
…with PAID Ads



Print

Website

TabletMobile

E-reader

FREE

…with DATA Resale

…with PAID Ads



Print

Website

TabletMobile

E-reader

FREE

…with DATA Resale

…with PAID Ads

…with CROSS-SELLING Opportunities



Business Model
• Companion to print VS standalone
• Paid Model

• All-you-can-eat
• Pay-per-view

• Free Model
• With paid ads
• With data resale
• With cross-selling opportunities



3. Content
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4. Discovery





DISCOVERY
How to 

get found?



discovery |disˈkəvərē|noun 
(pl. discoveries)

- the process of finding what you want or do 
not know you want.
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5. Digital Marketing
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90% of consumers trust
peer recommendations
while only 14% trust ads

Source: Facebook, Grunwald 
Associates, Nielsen, Marketing to 
the Social Web, Socialnomics
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mediaIDEAS 
envisioning the future of publishing



Discovery
• Content
• Social Media
• Search
• Advertising (SEM & Social)
• Merchandising (images, titles and text, 

price, ratings and reviews)



6. Analytics
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Project

Digital Publishing



First Milestone

- Create a social media/SEM ad of 3 short phrases (≤ 6 
words/phrase) to promote your brand. 

- Create a social media/SEM ads of 3 short phrases (≤ 6 
words/phrase) to promote one of your three products/
services.

AD: 3 Components

Offer - Connection - Call to Action



Second Milestone

- Week 4 you have 3 very negative posts on Facebook, 
including this one:

“I had a horrible experience with ______. I felt that I 
wasted my money on it. I also tried to reach 
customer support and spent 2 hours on the phone 
without getting the support I was looking for…”

- What do you do (digital marketing wise of course)?



The Basics

- Name of your brand?
- Tagline of your brand?
- 3 words to describe your audience ?
- 3 products you are selling/giving?





Digital Business Model

Digital Marketing
• Keywords
• Advertising
• Social Strategy
• Name, Icons & Description
• Pricing
• Ratings/Reviews Strategy

Content
• Quality
• Updates

Analytics/KPIs

Do you have the Right…



david@mediaideas.net

http://david@mediaideas.net

